

















e IF	 WE	 WERE	 TO	 WRITE	 AN	 EPILOGUE	 FOR	 THE	 NOW	 OFFICIALLy	
closed	 book	 on	 our	 Campaign	 for	 Syracuse	 University,	 it	 would	 read	 simply:	
“Unprecedented	 success.”	 The	 SU	 family	 showed	 its	 true	 colors—Orange,	




























take	 the	 future.	Our	 enhanced	 physical	 presence	 is	 anchoring	 academic	 innovation	 that	
brings	 the	 world	 to	 SU	 and	 SU	 to	 the	 world,	 whether	 through	 cutting-edge	 on-campus	




The	 book	 on	 the	 campaign	may	 be	 closed,	 but	 it’s	 already	 inspiring	 our	 students	 and	
faculty	 to	write	 compelling	new	chapters—perhaps	as	 compelling	as	 those	of	College	of	
Arts	 and	 Sciences	 professor	 and	 author	George	 Saunders	G’88,	 recently	 named	 among	
Time Magazine’s	 100	 most	 influential	 people	 in	 the	 world.	 All	 of	 this	 is	 owing	 to	 your	
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